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INSTRUCTIONS TO CANDIDATES ot
This paper consists of SEVEN questions.
Answer any FIVE questions in the answer booklet provided.

All questions carry equal marks. _
Candidates should answer the questions in English.

This paper consists of 2 printed pages.

Candidates should check the question paper to ascertain that both
pages are printed as indicated and that no questions are missing.
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,l./ {a) Explain five roles that marketing plays in a socicty. (10 marks)
5
‘ (b) Juma, a marketing manager is in the process of gathering marketing intelligence.
Describe five sources of secondary data that he may use to gather information.
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2. (a)0:3 Planning is one ol the steps in market W&ss Qutline five reasons
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(b) 'l Explam five advantages that a marketing firm gets from using family branding s;rategy.
v (10 marks)
3. . (a}' Gems Limited has been experiencing a gradual decline in sales tor the last two years.
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Explam six {actors that neg),‘?’t\)&(‘:omnbut]ng to thc dfclme (12 marks)
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4\-3\0 (b) Jema Limited manufactures toothpaste and uses indirect marketing channel Lo distribute
L\e _ its products. Describe how the toothpaste gets to the final consumers. "~ (8 marks)
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4 (a)’@ Explain five a ;igc sofa product which may cause customer dissatisfaction.
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pest by» C oasi Limited recently reduced prices of all its products by 10%. Explain five reasons
that may have led to such a move- @N?ﬁdﬁm @ Clhpt Coetim POty (10 marks)
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5. (a) Tropical Limited uses price adjustment strategies to cater for customer differences.
. Qutline five such stralcgies. (10 marks)
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N (b  Explain five arcas that channel members may be trained on in order to perform
wu\a" " their roles more effectively. {10 marks)
6
o (a) t4 Describe five salcs promotion methods that a markcter may usc to incréasc sales.
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5 (b)+ Firms are increasingly using automatic vendor machines (o sell their products. Explain
" five disadvantages of bu Ang from such machipes. (10 marks)
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‘ (J/ (a) Explain five benefiis that a mar l».etmg firm derv es from observing ethical busmess
it
practices. ¢ - TrE {10 marks)
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l\d}k (b}  Tender Limited prefers using PCISOD,ZLI sg\\l}ling to promote its products. Explain five
‘\“‘\ reasons for having such a preference. .~y ggmemferre (10 marks)
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